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Reaching Out to the Radio
RADIO FEEDS

Radio feeds are easy, and a great way to get your message out there. When you call radio stations to do pitch calls for an upcoming event, you should ask the radio producer if they want a “feed,” right there on the spot. What that means is that they will record you over the phone saying your soundbyte about your campaign. 
Think of this as basically reading the lead paragraph from your press release plus the first quote.   That way, even if the radio reporter doesn’t make it to your event, they can still run something on the show because they have your quote. Try to get in the habit of calling around to all the local radio stations that do news the day of the event, and offering a feed. This is also the kind of responsibility you can give to your lead volunteers, since all they have to do is deliver some pre-written soundbytes. You can also try to do feeds after the event to any stations that said they were interested but didn’t make it out to your press conference. 
PRE-RECORDED RADIO INTERVIEWS
You will find that, with radio, PREPARATION IS EVERYTHING. The important thing with a radio interview is to prepare your talking points in advance. You should have three very basic messaging points that are written up in front of you that you think of as your gold. It’s like a video game: you get bonus points for every time that you are able to hit one of these message phrases. In addition to those three message points, you can have some other materials in front of you, but remember to come back to those points when in doubt. 
As long as the interview is not live, the reporter is usually just looking for a soundbyte. Remember that, for radio news, they rarely include the reporter’s question and usually just have your soundbyte. You should a)keep it brief b)keep it brief and c) keep it brief. If you can’t say your message in less than 8  seconds, find a different way to say it. 
If a reporter asks you a question that is off message, like “what do you think of the low-turnout to this event?” bring it back be responding with your message: “We know that people are out here today because they don’t want the Bush administration allowing more poisonous mercury into our air and water.” 
Here are some good transition phrases you can use to bring it back to your message—you might want to write these down: “We know that…” “The truth is…” “The thing is…” “You know, what’s important is that…” Practice doing this with a coworker or friend before the interview. 
You can (and should) interrupt yourself if you think you are going off message. In a pre-recorded interview, if you interrupt yourself and ask to start over, they can’t use the part with the interruption. 
At the end of the interview, if you don’t think you’ve nailed your soundbyte, it is okay to say to the reporter, “Can I add one more thing?” They will almost always say yes, and that’s your opportunity to read off your perfect soundbyte that you have prepared. 

Remember that if you have an event, you are doing it for the purpose of getting your message out. For example, if you are hosting a creative event, like a “men-only fish fry” to draw attention to the fact that mercury has made it unsafe for children and women of child-bearing age to eat fish, you don’t want to spend lots of time talking about the event itself—you want to bring it back to the reason WHY you are holding the event—the fact that the administration is putting your community at risk. 
RADIO TALK SHOWS
Radio talk shows are trickier than news interviews, but if you prepare them well, they really pay off. The advantage of a talk show over an interview for a news segment is that a LOT more time is spent discussing your issue, and, since it’s usually live, everything that you say will end up unedited on the air—so when you nail your talking points, you know that the audience will hear it exactly as you say it. 

Again, preparation is everything. If you know that there will be a call-in section, make sure that you think of the top 5 questions that you would want to be asked—questions that set up your frame—and assign those questions to your volunteers or coworkers so that they will be ready to listen and call-in so that they can get on the air (without using a Sierra Club title) and ask you the question you want to be asked. 

It is sometimes better to do a talk-show interview over the phone instead of in the studio, because if you do it over the phone you can have a lot more materials in front of you and you can refer to your notes as you answer questions. 

If you do it in the studio, you should also bring some small notecards with your main talking points, but it is easier to use these kinds of materials if you do the talk show from your office. 

If you do it from your office, make sure you won’t be disturbed. Find a room where you can close the door, and put a sign on it that says something like “interview in progress—do not disturb.”

Make sure to talk slowly and clearly, and be respectful of the other interviewees. Remember that it is to our advantage to show that we are concerned citizens, not wonky experts. If some asks a nitty-gritty factual question that you don’t know the answer to, that’s okay. Respond with something like, “I can’t comment on that specifically because I’d have to double check that point, but what I DO know is....”

And remember: if you pitch the talk show, you are framing the debate. The producers will try to get someone from the opposition on, but if your pitch frames the debate well, you will be at the advantage. EXAMPLE: the Legacy highway in Utah

TIPS FROM RADIO PRODUCERS
I checked in with some radio producers to see if they had any tips to add for you. 
Dan Zoll, a producer at the NPR affiliate in the Bay Area, adds:

-“Know the show. Understand the audience, the host, the format, what types of issues we usually cover, and what we have covered lately. For example, at KQED, our 9am hour we usually do breaking-news type stories, and our 10oclock is more in-depth and feature-like.” If you don’t regularly listen to the program you are pitching, you can find this stuff out with a little bit of quick research on their website. 

Jane Metzler, a producer at national FOX radio, says:

Don Imus, the long-time Managing Editor of the Imus in the Morning program, used to tell everyone to "Bumper sticker" it. If what you’re saying could fit on a bumper sticker, great!  

Never do a call-in from a cellphone or speaker phone—it is really hard for us, as producers, to edit out the background noise or static.

  

I think the bottom line is...be prepared...don't be afraid to try to steer the interview in a particular direction if the reporter/producer/anchor is going off topic..."What I'd really like to emphasize here..." "What is really important for people to know..." "What most people fail to realize..."  Remember...the people interviewing you are human just like you (although some are endowed with slightly bigger egos)....their job is to get information out there...And they appreciate anything you can do to make their job easier...
  

Journalists can't possibly be experts at everything.  We prepare as best we can...but you all are the environmental experts.  Don't be the least bit afraid to say what you're prepared to say.  Focus on message, what you want to say. 

Notes: Prepared by Orli Cotel at the Sierra Club. 
