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Press Releases / Framing 

When to Write a Release
The first thing to think about is when something merits a press release. Before you begin writing, you should figure out what your goal is. For example, if you really want to get a story in the Des Moines register, you are probably better off just picking up the phone and calling the reporter to pitch a story tailored specifically to them. Or, if you just want to respond to something that has already happened but you don’t have your own NEW newsworthy story, you probably want to just write a Press Statement instead of a Press release. A Press Statement is basically just one long quote responding to an event. We will talk about Press Statements and look at some good examples at the end of this training. 
However, if you have a new, newsworthy story with a good hook, and you want to distribute it widely, you will need a press release. 

Framing the Debate

Your press release should be the story as you want it to appear. You get to make the choices about what to put forward in a press release, and there are many different ways for you to tell the same story. 

To think about how to tell your story, you first need to think about the frame. Framing the debate means presenting your issue like a public policy question that has two sides, and any reasonable person would have to side with you. You should be able to put your story into a simple sentence with two sides and the word “versus” in the middle. 
Your headline usually contains your frame. You may have a news hook that is separate from your frame, and doesn’t necessarily have to take the lead in your headline. For example, if you are releasing a new report on sprawl, the fact that a new report is being released is a hook. 
Anatomy of a Press Release

Now that you have thought about your frame and you know how you want to tell your story, you are ready to write your press release. Let’s get down to the nitty gritty of what a press release should look like. 

The first thing is that you want your press release to be as simple as possible. Most reporters get at least 40 press releases every day. The clearer your release is, the more likely the reporter is to read it all the way through. The language you are using should make sense to a high-school student. Most reporters will not get to the bottom of a release that is full of wonky language and jargon. Avoid acronyms!

After the headline and subheader, the most important part of a press release are the first two paragraphs. The first paragraph should tell the meat-and-potatoes of the story: what happened and why it was important. The second paragraph should be your lead quote. 

Quotes

Quotes are probably the most important part of your press release, because if you write good quotes, they are more likely to make it word-for-word into the coverage. 

· Make your quotes short and sweet: The less you say, they less they can misquote you. 

· Your quote, more than any other part of the release, should be in language that would make sense to an 8th grader. 

· Your quote should use value language instead of technical language. 

· Your quote is a great time to reinforce your frame and put into simple words  what the issue is about, a choice between something bad and something good. 

· Good journalists would rather have a live, unprepared remark than a quote from a release. But the better the quote is, the more irresistible it is. 

Media Advisories

The press release is sent out the day the event happens, the legislation passes, or the new campaign development takes place. If you are planning for an upcoming event and want to get the media to cover it, you need to give reporters the heads up that the event will be taking place. In this case, you should send out a media advisory three days before the event, and then re-send it the day before the event. The media advisory is especially useful to TV stations, and a good advisory should emphasize the great visuals that the event will provide. 

Press Statements
If you are not holding a new event or have a new, newsworthy story, but you do need to respond to something that is taking place, you can issue a press statement. A press statement is just one long quote—but you have to make sure it is very quotable!  
Things to Take Away
We’ve gone over a lot of material, but even if you remember only the following three take away points from the training, it will help you in your work: 
· You have the ability to frame the debate in the headline and body of your press release. A good frame presents your issue as a public policy question in which any reasonable person would take your side. 

· Keep your quotes short, concise, punchy, and quotable!
· Know when it is appropriate to send a press release, and when you should send an advisory or press statement instead. If you’re not sure, ask the media team—that’s why we’re here!
Note: Prepared by Orli Cotel at the Sierra Club.

