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WHAT IS NEWS?
Components of a newsworthy story:

1. New—To get their attention, your story should be current, timely, and fresh.  It is a late-breaking development, something happening right now, a steaming hot entrée—not reheated leftovers.  Like a new report or new lawsuit.

2. Local—It should tie into what is going on in that particular community.  Even if you are releasing a national report or talking about federal legislation, find a local angle, such as its potential impact on a local river or your region's air quality. Better yet, see below for a local human interest angle…
3. Human Interest Angle—Try to put a human face on your story, such as a fisherman who fishes in the local river that is threatened with pollution, a local child who suffers asthma attacks on bad smog days, etc. 
4. Conflict—A story with a hard-fought conflict makes news.  Describe to reporters who the good guys and bad guys are.  Examples: Arctic environment vs. big oil, the battle to save the Okefenokee swamp was covered as outdoorsmen versus Du Pont Chemical, our campaign to fight the impacts of corporate pig and chicken farms is being covered as corporate agriculture versus family farmers and rural residents.

5. Controversy—Anything controversial is more likely to get news coverage.  Sometimes a campaign’s internal controversies will get press coverage, much to the frustration and detriment of the campaign.  For example, we got lots of media coverage around the Sierra Club’s support for restoring Glen Canyon in Utah by breaching the Glen Canyon Dam—this was a controversial position, giving it increased media value.  Also Watsonville litigation, where we are stopping development of a school in a poor neighborhood, which brings media attention.
6. Strange Bedfellows—We can often garner increased news coverage by building a coalition of strange bedfellows, a coalition that contradicts most reporters assumptions of who supports environmental campaigns. For example, we worked with the NRA to save the Katy Prairie outside of Houston, and we’ve joined hands with religious organizations to defend the Endangered Species Act. 

7. Visuals/ Colorful quotes and images—Soundbites and pretty pictures. Use Nature, it provides the best visuals in the world!
8. Timely—Can your story be linked to an upcoming holiday or season? Examples would include using Mother’s Day to talk about how mercury affects young children and women of childbearing age, or using the beginning of beach season to talk about off-shore drilling on our coastlines. 

Note: Prepared by Orli Cotel at the Sierra Club.

